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Global Certificate in Social Impact in Hospitality

Social Impact in Hospitality: An Introduction

Social Impact in Hospitality

Social impact in hospitality refers to the positive effects that the hospitality industry can have on
communities and society as a whole. This can include creating jobs, supporting local suppliers, promoting
cultural exchange, and contributing to sustainable development.

Key Terms and Vocabulary

### Corporate Social Responsibility (CSR)

CSRis a self-regulating business model that helps a company be socially accountable to itself, its
stakeholders, and the public. It is a company's commitment to manage the social, environmental and
economic effects of its operations responsibly and in line with public expectations.

### Sustainability

Sustainability is the ability to meet the needs of the present without compromising the ability of future
generations to meet their own needs. In the context of hospitality, sustainability refers to practices and
strategies that minimize negative impacts on the environment and maximize positive impacts on
communities.

### Corporate Social Impact (CSI)

CSl is a company's positive effect on society and the environment, as a result of its business activities. It
goes beyond CSR, which is focused on managing negative impacts, and instead proactively seeks to create
positive change.

### Shared Value

Shared value is the concept that a company can create economic value by also creating value for society.
This can be achieved by addressing social problems in a way that also creates business opportunities.

### Social Enterprise

A social enterprise is a business that aims to solve social problems and improve communities, while also
generating revenue. This can be done through a variety of models, such as selling products or services, or
through impact investing.

### Stakeholder Engagement
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Stakeholder engagement is the process of involving stakeholders (such as employees, customers, suppliers,
and communities) in decision-making and problem-solving processes. This can help to ensure that a
company's actions align with the needs and expectations of its stakeholders.

### Social Impact Measurement

Social impact measurement is the process of quantifying and reporting on the social and environmental
impacts of a company's activities. This can help to track progress, identify areas for improvement, and
demonstrate accountability to stakeholders.

### Social Impact Investing

Social impact investing is the practice of investing in companies, organizations, and funds with the intention
of generating a positive social and/or environmental impact, as well as a financial return.

### Triple Bottom Line

The triple bottom line is a framework for measuring a company's performance in three areas: social,
environmental, and financial. It is used to evaluate the overall impact of a company's activities, rather than
just its financial performance.

Examples and Practical Applications

* A hotel can implement a CSR program that includes training and employing local residents, sourcing
supplies from local businesses, and reducing energy and water consumption.

* A restaurant chain can create a shared value by addressing food waste and food insecurity through a
program that donates leftover food to local food banks.

* A social enterprise can operate a hostel that provides employment and training opportunities for
marginalized youth, while also generating revenue for the organization.

* A tourism company can engage with local communities through consultation and partnership, to ensure
that its activities align with the needs and expectations of the community.

* A hospitality company can measure its social impact by tracking metrics such as the number of jobs
created, the amount of money spent with local suppliers, and the reduction in energy and water
consumption.

* A social impact investor can invest in a hospitality company that is working to address social and
environmental issues, such as poverty, homelessness, or climate change.

Challenges

* It can be difficult to quantify and measure social impact, as it often involves intangible and long-term
outcomes.

* Companies may face resistance from stakeholders, such as employees or shareholders, who prioritize
financial returns over social and environmental impacts.

* Companies may struggle to balance the needs and expectations of different stakeholders, such as
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customers, employees, and communities.

* Companies may lack the resources, expertise, or data to effectively measure and report on their social
impact.

* Companies may face reputational risks if they are not transparent about their social and environmental
impacts.

Conclusion

Social impact in hospitality is an important consideration for companies in the industry, as it can help to
create value for both the company and society. Key terms and concepts, such as CSR, sustainability, and
shared value, provide a framework for understanding and addressing social and environmental issues in the
hospitality industry. By engaging with stakeholders, measuring and reporting on social impact, and
investing in social enterprises, companies can create positive change and contribute to sustainable
development. However, it is not without its challenges, companies must balance the needs and expectations
of different stakeholders, lack of resources and data, and reputational risks.
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