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Professional Certificate in Communicating with Patients in Integrative Medicine

Patient-centered Communication

Patient-centered communication is a crucial aspect of healthcare delivery, especially in the field of
integrative medicine, where a holistic approach to patient care is emphasized. In this course, the
Professional Certificate in Communicating with Patients in Integrative Medicine, several key terms and
vocabulary are essential to understanding how to effectively communicate with patients in a patient-
centered manner.

1. **Patient-Centered Care**: Patient-centered care is an approach to healthcare that respects and responds
to individual patient preferences, needs, and values. It involves actively listening to patients, involving them
in decision-making processes, and considering their emotional, physical, and spiritual well-being.

2. **Communication**: Communication is the exchange of information between individuals, including
verbal, non-verbal, and written forms. Effective communication is essential in healthcare to ensure that
patients understand their conditions, treatment options, and care plans.

3. **Integrative Medicine**: Integrative medicine is a holistic approach to healthcare that combines
conventional medical practices with complementary and alternative therapies. It focuses on treating the
whole person, including their mind, body, and spirit.

4. **Holistic**: Holistic refers to considering the whole person, including their physical, emotional, social,
and spiritual well-being. In integrative medicine, a holistic approach is taken to address all aspects of a
patient's health.

5. **Empathy**: Empathy is the ability to understand and share the feelings of another person. It is essential
in patient-centered communication as it allows healthcare providers to connect with patients on an
emotional level and demonstrate that they care about their well-being.

6. **Active Listening**: Active listening is a communication technique that involves fully concentrating on
what is being said, understanding the message, and responding thoughtfully. Active listening is crucial in
healthcare to ensure that patients feel heard and understood.

7. **Non-Verbal Communication**: Non-verbal communication includes gestures, facial expressions, body
language, and tone of voice. It plays a significant role in patient-centered communication as it can convey
empathy, reassurance, and understanding.

8. **Health Literacy**: Health literacy is the ability to obtain, understand, and use healthcare information to
make informed decisions about one's health. Healthcare providers must communicate in a way that is easy
for patients to understand, regardless of their health literacy level.

9. **Shared Decision-Making**: Shared decision-making is a collaborative approach to healthcare in which
patients and healthcare providers work together to make healthcare decisions. It involves discussing
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treatment options, risks, benefits, and patient preferences to reach a decision that is in the patient's best
interest.

10. **Cultural Competence**: Cultural competence is the ability to understand, communicate with, and
effectively interact with people from different cultures. In patient-centered communication, cultural
competence is essential to ensure that healthcare providers respect and understand the beliefs, values, and
practices of diverse patient populations.

11. **Informed Consent**: Informed consent is the process by which patients are informed about the risks,
benefits, and alternatives of a proposed treatment or procedure before giving their consent. Informed
consent is a crucial aspect of patient-centered communication as it empowers patients to make decisions
about their care.

12. **Health Coaching**: Health coaching is a patient-centered approach to healthcare that focuses on
empowering patients to make positive changes in their health behaviors. Health coaches work with patients
to set goals, create action plans, and provide support and motivation.

13. **Mind-Body Medicine**: Mind-body medicine is an approach to healthcare that recognizes the
connection between the mind and body in health and healing. It includes practices such as meditation,
yoga, and guided imagery to promote overall well-being.

14. **Motivational Interviewing**: Motivational interviewing is a patient-centered counseling technique that
aims to help patients explore and resolve their ambivalence about behavior change. It involves asking open-
ended questions, listening reflectively, and guiding patients towards their own solutions.

15. **Patient Education**: Patient education is the process of providing patients with information about their
health conditions, treatment options, and self-care practices. Effective patient education is essential in
patient-centered communication to empower patients to take an active role in their healthcare.

16. **Resilience**: Resilience is the ability to bounce back from adversity, trauma, or stress. In healthcare,
resilience is essential for patients to cope with their health challenges and maintain a positive outlook on
their recovery.

17. **Self-Care**: Self-care refers to the practice of taking care of one's own physical, emotional, and mental
well-being. In patient-centered communication, healthcare providers encourage patients to engage in self-
care practices to improve their health outcomes.

18. **Spirituality**: Spirituality is the search for meaning and purpose in life, often involving a connection to
something greater than oneself. In patient-centered communication, acknowledging and supporting a
patient's spiritual beliefs can contribute to their overall well-being.

19. **Telemedicine**: Telemedicine is the use of technology, such as video conferencing or mobile apps, to
provide healthcare services remotely. Telemedicine can enhance patient-centered communication by
increasing access to care and allowing for more frequent communication between patients and providers.

20. **Wellness**: Wellness is a state of complete physical, mental, and social well-being. In patient-centered
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communication, healthcare providers focus on promoting wellness by addressing all aspects of a patient's
health and encouraging healthy lifestyle choices.

21. **Complementary and Alternative Medicine (CAM)**: CAM refers to a group of diverse medical and
healthcare systems, practices, and products that are not generally considered part of conventional medicine.
Integrative medicine incorporates CAM therapies alongside conventional treatments to provide a holistic
approach to patient care.

22. **Mindfulness**: Mindfulness is the practice of being present in the moment and fully engaging in one's
thoughts, feelings, and sensations. Mindfulness techniques, such as meditation and deep breathing, can
help patients reduce stress and improve their overall well-being.

23. **Patient Satisfaction**: Patient satisfaction refers to the extent to which patients are happy with their
healthcare experience, including the quality of care, communication with providers, and outcomes. Patient-
centered communication plays a significant role in improving patient satisfaction and overall healthcare
quality.

24. **Health Equity**: Health equity refers to the absence of unfair and avoidable differences in health
outcomes among different populations. Patient-centered communication aims to promote health equity by
ensuring that all patients receive high-quality, culturally competent care.

25. **Interprofessional Collaboration**: Interprofessional collaboration involves healthcare providers from
different disciplines working together to deliver comprehensive care to patients. Effective patient-centered
communication is essential for promoting collaboration and ensuring that all providers are on the same
page regarding patient care.

26. **Patient Advocacy**: Patient advocacy involves supporting and promoting the rights, needs, and
interests of patients. In patient-centered communication, healthcare providers act as advocates for their
patients, ensuring that their voices are heard and their concerns are addressed.

27. **Health Disparities**: Health disparities are differences in health outcomes between different
populations, often due to social, economic, or environmental factors. Patient-centered communication seeks
to address health disparities by providing equitable care to all patients, regardless of their background.

28. **Emotional Intelligence**: Emotional intelligence is the ability to recognize, understand, and manage
one's own emotions and the emotions of others. Healthcare providers with high emotional intelligence are
better equipped to engage in patient-centered communication and build strong relationships with patients.

29. **Patient Engagement**: Patient engagement refers to the active involvement of patients in their
healthcare, including making informed decisions, following treatment plans, and participating in self-care
activities. Patient-centered communication is essential for promoting patient engagement and improving
health outcomes.

30. **Health Literacy Tools**: Health literacy tools are resources, such as plain language materials, visual
aids, and multimedia presentations, that help patients understand complex health information. Using health
literacy tools in patient-centered communication can improve patient comprehension and decision-making.
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31. **Health Promotion**: Health promotion involves empowering individuals to take control of their health
and make positive lifestyle choices. Patient-centered communication focuses on health promotion by
educating patients about preventive care, healthy behaviors, and disease management.

32. **Patient Preferences**: Patient preferences are the unique values, beliefs, and choices that each patient
has regarding their healthcare. Patient-centered communication involves respecting and considering patient
preferences when making treatment decisions and care plans.

33. **Trust**: Trust is the foundation of a strong patient-provider relationship. Patient-centered
communication builds trust by demonstrating empathy, respect, honesty, and transparency in all
interactions with patients.

34. **Health Coaching Techniques**: Health coaching techniques, such as motivational interviewing, goal-
setting, and action planning, are used to empower patients to make positive changes in their health
behaviors. Health coaches employ these techniques in patient-centered communication to support patients
in achieving their health goals.

35. **Spiritual Care**: Spiritual care involves addressing a patient's spiritual needs, beliefs, and values as part
of their overall healthcare. In patient-centered communication, healthcare providers offer spiritual care to
support patients' emotional well-being and promote holistic healing.

36. **Cultural Humility**: Cultural humility is the practice of acknowledging one's own cultural biases,
learning from diverse cultural perspectives, and adapting one's approach to meet the needs of individual
patients. Patient-centered communication requires cultural humility to provide respectful and inclusive care
to all patients.

37. **Compassion**: Compassion is the ability to show empathy, kindness, and understanding towards
others, especially those who are suffering. Patient-centered communication involves demonstrating
compassion to create a supportive and healing environment for patients.

38. **E-health Technologies**: E-health technologies, such as electronic health records, patient portals, and
telemedicine platforms, are used to facilitate communication and information exchange between patients
and healthcare providers. Patient-centered communication leverages e-health technologies to enhance
patient engagement and access to care.

39. **Narrative Medicine**: Narrative medicine is an approach to healthcare that uses patient stories and
experiences to inform diagnosis, treatment, and care decisions. In patient-centered communication,
healthcare providers use narrative medicine to better understand patients' perspectives and tailor care to
their individual needs.

40. **Patient Empowerment**: Patient empowerment involves giving patients the knowledge, skills, and
confidence to take an active role in their healthcare. Patient-centered communication empowers patients by
involving them in decision-making, providing education, and supporting self-management.

41. **Respect**: Respect is the foundation of patient-centered communication and involves treating patients
with dignity, understanding, and consideration. Healthcare providers demonstrate respect by listening to
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patients, valuing their opinions, and involving them in care decisions.

42. **Social Determinants of Health**: Social determinants of health are the social, economic, and
environmental factors that influence health outcomes and disparities. Patient-centered communication
addresses social determinants of health by considering patients' social context and connecting them to
resources for support.

43. **Team-Based Care**: Team-based care involves healthcare providers from different disciplines working
together to deliver comprehensive and coordinated care to patients. Patient-centered communication is
essential for effective team-based care, as it promotes collaboration, information sharing, and patient-
centered decision-making.

44. **Trauma-Informed Care**: Trauma-informed care is an approach to healthcare that recognizes the
impact of trauma on patients' health and well-being. Patient-centered communication in trauma-informed
care involves creating a safe and supportive environment for patients to share their experiences and receive
compassionate care.

45. **Vulnerable Populations**: Vulnerable populations are groups of individuals who are at increased risk of
poor health outcomes due to social, economic, or health-related factors. Patient-centered communication is
crucial for serving vulnerable populations by addressing their unique needs, barriers, and challenges.

46. **Well-Being**: Well-being refers to a state of optimal physical, mental, and emotional health. Patient-
centered communication focuses on promoting well-being by addressing all aspects of a patient's health,
including their physical, emotional, and social needs.

47. **Health Behavior Change**: Health behavior change involves helping patients adopt healthy behaviors,
such as exercise, nutrition, and stress management, to improve their health outcomes. Patient-centered
communication employs motivational interviewing and goal-setting techniques to support patients in
making sustainable behavior changes.

48. **Interpersonal Skills**: Interpersonal skills are the qualities and behaviors that enable effective
communication and relationship-building with others. Healthcare providers use interpersonal skills in
patient-centered communication to establish trust, empathy, and rapport with patients.

49. **Patient-Centered Outcomes**: Patient-centered outcomes are measures of health and well-being that
are important to patients, such as quality of life, symptom relief, and functional improvement. Patient-
centered communication focuses on achieving outcomes that align with patients' goals and preferences.

50. **Whole Person Care**: Whole person care is an approach to healthcare that considers all aspects of a
patient's health, including physical, emotional, social, and spiritual well-being. Patient-centered
communication in whole person care involves addressing the interconnected needs of patients to promote
holistic healing.

In conclusion, patient-centered communication is a fundamental skill for healthcare providers working in
integrative medicine to deliver high-quality, compassionate care that meets the unique needs of each
patient. By understanding and applying key terms and vocabulary related to patient-centered
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communication, healthcare providers can enhance their communication skills, build strong relationships
with patients, and improve health outcomes.
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